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Advertising Evaluation: in progress

Sample of a few evaluation points:
• During 6-month period of advertising efforts (Jan 1, 2015 - Jun 30, 

2015), website traffic from New Users increased by 28% vs. previous six 
months (Jul 1, 2014 - Dec 31, 2014)

• Pandora - During advertising timeframe, New User visits from selected 
geographic areas increased by 18% vs. previous period. Google Analytics 
reported users visiting landing page from Seattle, Portland, Vancouver, 
Medford, Yakima, San Francisco, Houston, Kennewick, Eugene, and 
Greenville (SC).

• iHeartMedia (Portland) - During the advertising timeframe, New User 
visits from Portland, OR geographic area increased by 15% vs. previous 
period.

• Will analyze Fall 2015 enrollment data (available @ 4th week) to see 
results and triangulate this with web analytics and target markets.

• 2015-16 advertising decisions informed by evaluation, Admissions target 
markets, Academic Plan



Addressing the basics: turning leads into 
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Name Equity: a whole body experience
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Approaching name equity: 

a holistic experience
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2015-16: Building on Progress

• Website Overhaul

• Year 2 of strategic advertising plan & roll out

• Continue to operationalize communications across 
campus

• Support academic depts. and administrative units (e.g., 
financial aid, housing) with outreach needs

• Increase media outreach and earned media stories

• Explore use of external resources for name equity, 
messaging work

• Help CC and HS programs with pipeline work


