Five Ways to Brand Yourself

They say first impressions are everything. How we present ourselves to the world makes a key difference when it comes to winning a job. Having a strong, personal brand that shows the world who you are as a professional affects what others think and feel about you. In Active Interviewing: Branding, Selling, and Presenting Yourself to Win Your Next Job, Eric Kramer shares how job seekers can brand themselves to stand out on the road to professional success. Share these tips with your students:

	1.
	Decide what your professional brand is. Complete a self-assessment and consider things like what your values are, where your skills lie, and what kind of leader you are. Don't forget to add in your personality and then reflect on what benefits you bring to the table, what you're personally proud of, and what others would say your gifts are.

	2.
	Communicate your brand in a statement. Communicate your brand in a brief, impactful statement. It should be no longer than a couple of sentences that succinctly sum up the value of who you are, what your value is, who you serve, and why a job you're doing would be unique. Make sure your statement is solution-oriented and something your audience will recall later.

	3.
	Repeat your statement! Consistency matters and we know that the more people hear something, the more apt they are to remember it. Use your brand statement often and make sure it's connecting what your actions. Help others make the connection between you and your brand in every interaction possible.

	4.
	Create Brand Fans. Make sure that others have positive interactions with you by offering exceptional experiences. Go the extra mile when they're not expecting you to – take on tasks that aren't your responsibility or that help someone else in need. You'll see a return in their long-term support.

	5.
	Make sure your online brand is solid. Like we mention in this week's article on establishing an online persona, who you are is visible beyond where you are physically at that moment. Your online presence is an extension of your personal brand. Having a visible, easily searchable professional profile online, making sure your resume is engaging in an online environment, and keeping your online identity clean are steps you can take to ensure your online brand is what you want it to be.


Reference: Content adapted from Kramer, Eric P. 2012. Active Interviewing: Branding, Selling, and Presenting Yourself to Win Your Next Job. 1st ed. Boston: Course Technology, Cengage Learning. 

Soft Skills in the Digital Workplace – Importance of the Online Persona

There have always been—and will always be—certain soft skills, like interviewing, that people will need to master in the professional world. But, with a changing workplace come new requirements that future professionals need to keep in mind.

Like it or not (and if you're reading this I hope you do!) we are living in a digital age, and with having an online presence comes certain worries for a professional or someone looking to start their career. Social networks play a role in a working professional's life, and there is a certain level of privacy lost by displaying personal information online. 

In Soft Skills at Work: Technology for Career Success, author Beverly Amer writes that what you choose to post about yourself online becomes an extension of the image you give off to the public – it's your "online persona."

Amer writes that though when we share information on sites like Facebook our aim may be to share that information with friends and family members, those looking to hire you may also use information they find to give them a better picture of the person they're looking to potentially employ. Knowing how to properly manage this "online persona" has become important in today's professional world.

Amer writes that about eight out of 10 employers will run searches online to uncover more information about their applicants. Though they can't question you about your personal life in the course of an interview, they can search the Internet to learn more about who you are outside of work. Amer recommends avoiding certain topics when posting online, including: age, unprofessional screen names, political affiliation, and personal correspondence intended only for friends or family.

So we know what not to share about ourselves online, but what could be beneficial to add to our online persona? Amer lists a few items she acquired from a survey by ERE Media that companies are looking for online. Those include: Verification of content on your resume – like job skills, good communication and presentation skills, associations or affiliations, and proof of innovation or creativity.

So as your students move toward lives in the professional world, they have new soft skills to keep in mind. Some easy ways they can be sure their online persona is a positive extension of their image include:

	1.
	Go through content on social sites and remove anything that paints a negative picture of who you are.

	2.
	Update unprofessional e-mail addresses or screen names.

	3.
	Conduct on online search for yourself – your name and associated information – to see what's connected with your name and resume content and easily searchable.

	4.
	Make sure your security settings are stringent and up-to-date


Taking these steps can ensure students get past that first screening step, and get the opportunity to let their other skills shine in person. (Amer, pp. 19-29)

Reference: Content adapted from Amer, Beverly. 2009. Soft Skills in a Digital Workplace: Technology for Career Success. Boston, MA: Course Technology, Cengage Learning.
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